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EVENTOS DO MES DE MAIO

O GCET parabeniza Simone Oliveira pelo sucesso
da palestra ministrada sobre "0 DISCURSO
LINGISTICO E AS IMAGENS DOS ANUNCIOS DE
TURISMO" na disciplina MARKETING TURISTICO da

professora Adriana Brambilla da Universidade
Federal da Paraiba - UFPB.
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O GCET parabeniza Marilia Paes pelo sucesso da

apresentacdo realizada no Encontro Nacional de

Turismo Com Base Local (ENTBL), com a tematica:
"O USO DA REALIDADE AUMENTADA E A

EXPERIENCIA  TURISTICA: UMA  REVISAO
SISTEMATIZADA DA LITERATURA NA BASE DE
DADOS SCOPUS."
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0O Uso da Realidade Aumentada e a
Experiéncia Turistica: uma revisao
sistematizada da literatura na base de
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O GCET parabeniza Felipe
Gomes pelo sucesso da
apresentacdo realizada no
Encontro Nacional de Turismo
Com Base Local (ENTBL), com a
tematica: "DIALOGANDO SOBRE
A IMPORTANCIA DA RESILIENCIA
PARA GESTAO ESTRATEGICA DE
PESSOAS NO TURISMO"®

16 Encontrg ;
en Nacional de 17 a 20 de maio de 2022 |
lurismo com Natal/RN

Base Local

(Gestao, Empreendedorismo e Inovacao em Turismo)
(Artigo Completo)

DIALOGANDO SOBRE A IMPORTANCIA DA
RESILIENCIA PARA GESTAO ESTRATEGICA DE
PESSOAS NO TURISMO

Janete Rodrigues de Vasconcelos Chaves
((PPGTur/UFRN/ jJanetervc@ifma.edu.br)

Felipe Gomes do Nascimento
((PPGTur/UFRN/Telipegomes.14@hotmail.com)

Dr.2 Leilianne M. T. S. Barreto
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O GCET parabeniza Alessandra Queiroz, Adriana

Brambilla, Fernanda de Candido e Priscila Melo
pela publicacdo do artigo "GCET LIVES" NA
REVISTA APPLIED TOURISM.

O GCET PARABENIZA:

Alessandra Queiroz
Adriana Brambilla
Fernanda De Candido
Priscila Melo

PELA PUBLICACAO DO ARTIGO "GCET LIVES" NA REVISTA
APPLIED TOURISM
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O GCET parabeniza ADRIANA BRAMBILLA,
FLIDIO VANZELLA, ALESSANDRA QUEIROZ,
PRISCILA MELO, FELIPE GOMES, MARILIA PAES,
LIS VIEIRA  E SIMONE OLIVEIRA pelas
apresentacoes na Contemporary Tourism
Challenges 2022, na BULGARIA.

Felipe Gomez
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Simone Oliveira
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O GCET parabeniza Alessandra Queiroz e Elimar
Pinheiro do Nascimento pela publicacao do artigo
"THE ROLE OF GASTRONOMY IN AMAZON
TOURISM: THE CASE OF THE CITY OF MANAUS"
nos anais da Conferéncia Cientifica Internacional:
Desafios Contemporaneos do Turismo
(Contemporary Tourism Challenges 2022) na
Bulgaria.

THE ROLE OF GASTRONOMY IN AMAZON TOURISM: THE CASE Hi)
OF THE CITY OF MANAUS

Alessandra Soura Queiroz MELO?
Fodoral University of Amiconas / Grupo de Cultura @ Estudos em Turismao, Bl

Elimar Pinheiro do NASCIMENTD®
Federal University of Amazonas, Brazil
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1. INTRODUCTION

Lastronomy can be undersiood as a cultural exchange, which provides, [rom the
preparation or tasting of food, Important information aboat the places visited, thelr hablts and
customs, a true exchange of knowledge (UNWTO, 2017). The influences of a locality, those
that moke up and constitute |is history over time, determing what will be served to the (purlst
Thus, the seasontng and the product deflmwe each region.

Acconding to a survey carried out by the Ministry of Tourlsm In partnership with the
Fundaglo Instituto de Pesquisns Econdmicas (FIPE) on inlemationnl tounst demand,
gastronomy s among thetourlst, betterrated by tourisis. The evolution of gastronomic towrism
over Ui years has Incorporiaded ethical values and territorlal sustalnabdlity In iis essence. seeking
i value local history, culturnl herftage, landscape and other aspectsirallesssustaimability
(CANDIDO und BRITO, 2020),

[n this way, it Is undersiood that gastronomic tourism s not only a path that preserves

the pasi. but also has e power (o build the [uture of tourkst destinations while preserving local

authenticity (COSTA ond MAPURUNGA, 2018, In this coniext, the Brazilian cultural

' Alepanifra Sowira Quetroe Melo, PhD siudend, Federal Unfveraiy of Amasones (UFAM] 4 Crupe de Cublista &
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O GCET parabeniza Elidio Vanzella e Adriana
Brambilla pela publicacao do artigo "THE
TOURISM PRODUCT: A CONCEPTUAL LOOK" nos
anais da Conferencia Cientifica Internacional:
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(Contemporary Tourism Challenges 2022) na
Bulgaria.
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1. Introduction

The marked is the site in which products are produced andéor sold 1o satisfy consumers'
needs and desires. [n this context, the marked performs several segmentations so that certaln
products are related 1o specilic types of consumers. Thus, one can consider that (ourism
products should be developed according to demand because one thing is the product isell and
ariedhier 15 how lourists see and percelve it during the dme they experience 1L In this context,
the current study proposes a new ook 2 the concepls of the toerism product.

Chus, we sought to bring contributions o the advancement of conceplualizations and a
new undersianding of the tourism product, to present ts characteristics that are often specific
and therelore deserve a more detalled analysls, since these specificities are essentlal lor the
preparation of projects and the development of products in the tourtsm sector, O many
occasbons, Lhe success of a tourlsm olfer depends on the observation and understanding of these
differcntinls, to avold the adopion of similar sirategies in all destinations, and even more, 1o

mvold L'nn.-d:lunn!.: the tourlsm market as ':|u[r|n:|!.=||:-n-.='|:|ru!..
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O GCET parabeniza Simone Neto Santana De
Oliveira e Elidio Vanzella pela publicacao do
artigo "THE LINGUISTIC DISCOURSE IN THE
IMAGES OF TOURISM ADVERTISEMENTS" nos
anais da Conferencia Cientifica Internacional:
Desafios Contemporaneos do Turismo
(Contemporary Tourism Challenges 2022) na
Bulgaria.

THE LINGUISTIC DISCOURSE IN THE IMAGES OF TOURISM
ADVERTISEMENTS
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Florida Christlan University, Orlando, US / Grupo de Cuoltura e Estudos em Turlsmo (CGCET)
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Linthuture! Grupn de Cultura & Estudos em Tursmo (GCET), Brazil

F

Abirart: Tovrtsm ady huve alvavy beer a fond wsed Iy fravel arenche o bons' Bhalr ftioerarkes, 4l 2 "':1‘
markeiing marerial has evahaed in response (0 chaages i consumsyr botovior, aod the cnomiton af these rexy. This
wioily promayity o deycriphive don ualiiatiie analnb ol nreals the e prospects off 3 Angelstic cousdbniaction
il acoepiy adier signy adong with the word bo persuade (s audience. This shadv approach s hased oo disoursive
miefiimodadry thoory ey guslitadnvely anelysed dovesmenrs et deradl the aspeces wisfeh supoort this theory. T
sfraty starty wilhy dovumemts frow e th certury, progressimg i compderdly about the tecty, ad fornsiting. and
tve information presemsied, then anadvses @ 20st-comiuwy ad, thar s rich o visua) informaiion, showdag thar it
Age o oligital medlia. e word s beomme e o mewr styie of “linguishe ofsoerss © thint commmicale more
wiiedy and dynamicelly, aad erswre greater sueoess i the sitemigd i0 ARract mew cusivners. The results of this
wiidy hand M e cospwodiosnkon Ood aovadtihing oy esibed aefitlr e iitrocactbon of dew ofosoosts ol
cruTELT Ao simoe the fwentienh ceniry. amd they continue fo be more aod more sisceprifie fo imteraction due
b vty smuslbiplicgy of egusges. 1T drodves aod porsuselss m higher ropoviion, WD rESemy Qrialer Tkt
SR cagacity, ooasETaning Hwe o rernmaskeatiour sgms

Keywords: Written Language; Image: Dyeiml Medis; Town'st Destinadions

Intreduction

Ads for tourist itineraries on soclal platforms such as Instagram, Facebook, YouTube
und blogs present the need for research imto the text impact on o person s decision (o visil certain
places, The targe! market and the best way to lead them (o the advertised destination should be
held when bullding this discourse. On this basks, since words have persuasive power, aesthetics
and semantics can be advaningeous, The aspects engaged 1o anract thiz target audience’s
Interest must be as crucial as the actlons lo seduce them. Due to the spread of digital media and
the ability to get information in real-time about any attraction, (s 15 a case of using creativity
D persuade others o choose the Hinerary presented. This study alms (o analyse bow words and
Imapes in digtial media have boosted the search for tourist destinations,

Development

Before the Intermet and the immediate reach It provides for any nformation, te tools

used by travel agencies to persuade potential buyers were oml and written discourses (through
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O GCET parabeniza Felipe Gomes, Adriana Brambilla e
Elidio Vanzella pela publicacao do artigo "PARQUE
ECOLOGICO DA NASCENCA IN ITAPOROROCA-PB
(BRAZIL): A STRATEGIC ASSESSMENT" nos anais da
Conferéncia  Cientifica Internacional:  Desafios
Contemporaneos do Turismo (Contemporary Tourism
Challenges 2022) na Bulgaria.
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Abstrace: The wse of eoolegical parks for fowsm & g sirategy for conservaiion and susizirabde use ol r% ::1 :
pantural nesowTEs U ateens of gresd aurvbronrseaitad valee, enfancing e pofonilal of dhese soviooments aead b
generating development for local popafations. For this goal fo be acideved, & 5 pecessary fhuwt the pobiic
aifforiios irvosr i e plwming sad orgam ety Procoss s sIEeegle wary, sooking fo opimis pubilic podicies
Thrs. It s pecessary o know the seenarios Ip which the aifraciioR v Tncarecd fryirg in ancirstamd them o aroer
P ITELMATRGS® O PO e (NS A sl '||'|'_!"-:i=iJH|-I' o i ihis sense, this article atmed o evalvole the
.".J|.|'|u' Fovidaipivne gt Yoy My 1 g aritend A Mg @y af .'.'.|I|-|r||||l..'| dir the ot oo Peranifeg d Bea=ill, .'|'|.l.'||.l_|:.|l Jivy
SWOT analysis method The msuilts showed thead b the intormal snvinoames! S weaknesses af e ecodopicad park
are gradtir Bicn the siremgtlng, thon, I Wy u i docal mianeners b pay susrs amontion io fese dsgiecis fn fedation
to Hre ewiernal amvimmment. s Aot are glimpn sed o this attraction. fna g I P o e BOVRrTmETar
by ervate public policiey el can promole colirmoos aprovesents s diversily e atiracios I & segeosod
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Revworels: Spatilialv'ao Touriss, Nrafesgle Plaandng Naturad Afads

Introduction
The use of ecologlcal parks for tourism is a strategy for the conservation and sustainable
use of natuml respurces in areas with greal environmental value, enhoncing the potential of

these environments and penerating development for local populations. In this context, the

Parque Ecologico dn Mascenca, located in the city of ltapororoca, State of Paraiba (Heazil), is

the main local tourkst atraction and proposes (o explore tourism based on U principles of

sLStaIma htELr'g.' For this F:i:-.'ll i be achieved, It s necessary thot the |'II:I.|'.I]:|I.' mutharitles nvest in

the planndng and organbzation process in a siralegic way, seeking (o optimize public policles.

o Joao Pessoa / PB

o S
7 &
99 , o




PUBLICACOES DO MES DE MAIO

O GCET parabeniza Elidio Vanzella, Adriana Brambilla
e Marilia Paes pela publicacao do artigo
"TECHNOLOGIES IN SMART TOURIST DESTINATIONS
AND CUSTOMER SUCCESS ACTIONS: WAYS TO ENABLE
A BETTER TOURIST EXPERIENCE?" nos anais da
Conferéncia  Cientifica Internacional:  Desafios
Contemporaneos do Turismo (Contemporary Tourism
Challenges 2022) na Bulgaria.

TECHNOLOGIES IN SMART TOURIST DESTINATIONS AND
CUSTOMER SUCCESS ACTIONS: WAYS TO ENABLE A BETTER
TOURIST EXPERIENCE?

MViarilla Pacs-CESARIO!
Unbhversidade Federal do Kio Grande do Morde, Brazil

Adriana BRAMBILLAS
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1. INTRODUCTION

lourism, which Is regarded as an activity of great giobal Impact, capable of delivering
economic and socio-cultural benelits when well planned, it has experienced an intense growth
since its flrst leverage after the Second World War. In sphie of the moment the world has been
going through, taken by a pandemic of unprécedented proportions, which has caused the sector
to shrink In size and resignify products and services, tourlsm has the potential for great changes

It 1s noticeable that from the Late 19905 on, the greater access (o lechnologles has been
an ally in making its operations more integrated, connected (o other sectors, and, consequently

muore competitive o the markel. Technology has not only become a vital component of tourlsm,
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O GCET parabeniza Priscila Fernandes e Adriana
Brambilla pela publicacao do artigo "THE
NORTHEASTERN ROLL AND CINEMATOGRAPHIC
TOURISM" nos anais da Conferencia Cientifica
Internacional: Desafios Contemporaneos do Turismo
(Contemporary Tourism Challenges 2022) na Bulgaria.
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Introduction

A little over 180 km away from the city of Jodo Pessoa, capital of the state of Pariba,
5 the town of Cabaceiras. The reglon, with few mainy days, has the best natural conditions in
Brozll [or the making of a movie. 1his Is because the sun Is always shining in the sky that has
few clonds, which provides maore tme for fllming and, consequently, more time of natural Hight,
with better quality.

Upon arriving in the city, the traveler s confronted with o sign informing that he has
arrived at the "Rolitde Nordestina”. The Portuguese spelling of the word Hollywood, from the

F.I'IH“"i.h |:|nEIJ:|F[I:" hmupj‘.r creativity ond ovolded the idea of an imitation of the nrl_n;lnzul. region
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INTRODUCTION
Technology s part of human Hfe. it is present tn the datly Hves of people who are

connecied through the Intermet, and this technology facilitates access o Information. In this
comloext, many lourist destinations have been using technology to present a differential for the
locations and provide a new expericnce for the visitor, as in the case of the city of Jodo Pessoa,
Lthe capitul of the state of Paraiba.

I'he municipal government of Jodo Pesson, in 2021, announced miterest in some projects

that use technology 1o promaote tourism, ransforming it into a “smoar” city, with innovation and

participating in a new marked, as tourisis ore JI'I.-:']'F'.'L*i.II'IFI;|:'.-' rJE'm.'mr!I:nH and interactive (Prefelium

de Jodo Pessoa aposta em lecnologia para amphar informagtes turisticas, 2021). The city has
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Introduction

The innovations brought by digital media have modilied the traditional sales models. so
that most of them are now performed online. Facing a competitive scenario, hotel developments
have begun o adopl digital media as a promaotional wol, bullding a more frequent and direct
connection with consumers.

Among the types of lodging factlitles, resorts Tall into a category designed lor attracting.
retaining, amnd satisfying the guests who want o take lelsure rips (Murphy, 2008). These

estiblishments stand oul for adding multple services, olfering an All-Inclusive board system.,

activities almed at enteriaining all ages, wide pool space, besides numerous restaurant options
becomlng then the maln altraction or even the only one of the wlp (Grampa, Nascimento &
Wada, Z01Z). However, as in other types of enterprises, the competition becomes a challenge

to keep the revenue ol certaln perfods of the year. Therefore, content marketing comes so U

companies keep In contact with consumers, through a creative and captivating approach,

conveying the values they wanl to establish to the point of becoming the fimst consumption

rhivdee (K odler Foartaiavn & Setlawosn 20170
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1. Imtroduction

When visiting a touwrlst destination, lourlsts seek for places that have minlmum
infrastructure in thelr equipment and attractions, And when it comes (o the elderly twurist, they
seek aspects such as lourlsm infrastrecture and development almed at accessibllity, from the
moment they arrive at the destination. as well s during their stay, ensuring that they experience
and the perception will take [rom the place Is as satisfactory as possible.

Even i the elderly people nowadays are seen as active, who practice physical actvities,
even so one cann [all to mentlon that a portlon af this public, due to age advancement or ather
pre-existing diseases, have some Kind of limiaton or difficulty, " given thedr reduced mobiliny,
flexibllty, motor coordination or perception” (Brazil, Z016, p. 11) and it is looking at this group

of people thit the public and private places must pay attention 1o offer comfon and safety (o
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E ENTREVISTA ANDRE LUIZ SOUZA NASCIMENTO

"POR QUE DECIDI PARTICIPAR DE UM
GRUPO DE PESQUISA"

Me chamo André Luiz Souza
Nascimento, sou formado em
Contabilidade, poOs graduado
em Auditoria e Controladoria,
atualmente pos-graduando em
Pericia e  Gestao  Fiscal
Tributaria, atuo como Analista
Financeiro/Administrativo em
uma distribuidora de produtos
guimicos. Tenho experiéncia
nas  area de Logistica,
Financeiro e Administrativo.
Embora eu nao tenha tanto conhecimento acerca do
mundo académico, sempre foi meu desejo desenvolver
pesquisas, para, enquanto cidadao, poder contribuir com
a sociedade no geral. Por este motivo decidi participar de
um grupo de pesquisa, € no dia 24 de janeiro de 2022
iniciei minha jornada como pesquisador no GCET - GRUPO
DE CULTURA E ESTUDOS EM TURISMO.

Andreé Luis
Graduado em Ciéncias
Contdbeis (UNIFUTURO)




'Considero que as  pesquisas
desenvolvidas, podem gerar
melhorias para a sociedade”.

— ) O Gl

ANDRE se dedica aos seguintes temas de
pesquisa: modelagem financeira voltadas
ao hegocio de turismo e indicadores de
desempenho.

— —————eE—

"Recomendo a quem tem interesse
na area academica ingressar em um
grupo de pesquisa, pois e uma
experiencia  unica, de  muito

crescimento e aprendizado.”

Andre também busca pesquisar sobre
TURISMO ACESSIVEL EM LIBRAS, pois,
segundo ele, ¢ um tema pouco explorado e
de grande importancia para a sociedade.




Para mais informacoes acesse:

Link:https:https://www.ufpb.br/gcet/contents/documentos/cur
riculos/andre.pdf




